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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!
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LONDON DRY GIN

IMPORTED

6.6% or 17,925,044 of USA Adults 21 or older Drank GIN in the past 30 days.
Typical Adults 21 or older who Drank GIN in the past 30 days are 47. years old (6.6% younger than average)
and have a $133,431 (34.9% higher than average) annual household income.
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15.% or 40,961,312 of USA Adults 21 or older Drank TEQUILA in the past 30 days.
Typical Adults 21 or older who Drank TEQUILA in the past 30 days are 45.7 years old (9.1% younger than
average) and have a $113,427 (14.7% higher than average) annual household income.
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Liquor drank past 30 days: Tequila
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COCKTAILS

5.% or 13,526,658 of USA Adults 21 or older Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days.
Typical Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days are 44.7 years old
(11.1% younger than average) and have a $106,966 (8.1% higher than average) annual household income.

Ethnicity of Target vs. Market:

64.2%

White

Black/African ;;-, ;_

0.0% h H

= who Drank PRE-MIXED American
COCKTAILS (with Liquor) past J 3.1%
30 days Asian I
= Remainder of USA DMAs BMvs, HF: I 36%
: Other I .
Average Age: ! : 50.2 50.4 [133%
Hispanic g
Total Persons: # Person. g | 133,220,7... 139,953,7...
259,647,842 Men Men Women Women # who Drank PRE-MIXED COCKTAILS {with Liquor) past 30 days B USA
e
. Average Age:
Age Cell Demographics of Target vs. Market: i i WS HHI of Target vs. Market:
- who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days <$35K HHI ¢
$35K-$50K HHI i
$50K-$75K HHI |

H 8'9%

9.9% $75K-$100K HHI e 13156
g%l .
~417.0% -
$100K-$150K HHI 19.2%
= : $150K-$250K HHI g
$250K+ HHI e 10:8%

30-34

18-20 21-24 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+ ‘|
Avg HHI: $1 5
= who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days mUSA vormi: | 5106966 IEEIEL
USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,206
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606

Liquor drank past 30 days: Pre-mixed cocktails (with liquor)



9.6% or 26,138,850 of USA Adults 21 or older Drank RUM in the past 30 days.
Typical Adults 21 or older who Drank RUM in the past 30 days are 48.2 years old (4.2% younger than
average) and have a $117,124 (18.4% higher than average) annual household income.
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Liquor drank past 30 days: Rum
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18.7% or 51,020,894 of USA Adults 21 or older Drank VODKA in the past 30 days.
Typical Adults 21 or older who Drank VODKA in the past 30 days are 47.7 years old (5.1% younger than
average) and have a $113,633 (14.9% higher than average) annual household income.
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Liquor drank past 30 days: Vodka
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LONDON DRY GIN

IMPORTED

6.6% or 17,925,044 of USA Adults 21 or older Drank GIN in the past 30 days.

Adults 21 or older who Drank GIN in the past 30 days are 63.8% more likely to be a college graduate,
25.7% more likely to work full-time, 12.6% more likely to be married, 4.8% less likely to be a parent of 1
or more children under 18.

P .
l% Education Levels: Adults 21 or older Employment: Adults 21 or older ( h )Marital Status: Adults 21 or older
. 1.1% 74.3% i : 29.3%
Employed Full-Ti Part-Ti
Some High School or Less (not graduate) - 3.8% ‘mployed Full-Time or Part-Time 63.3% Single, Never Married 20.3%
High School Graduate (12th grade or 12.2% 64.7% . 61.7%
GED) 27.4% Employed Full-Time (35 hours or more) 51.5% Married 54.8%
Some College Credit (no degree) 11.3% 18.9% Employed Part-Time (less than 35 hours) g-f% Legally Separated I g::
e 9.7% " 63.5% . 5.5%
Associate's Degree (AA, AS, etc.) 10.0% White Collar 45.1% Divorced
36.0% 10.9% . 3.1%
Blue Coll -
College Graduate (4 year college) 23.6% ue ar 18.1% Widowed l 4.1%
29.2% . 26.2% 14.0%
Postgraduate Degree 16.3% Work From Home (most of the time or always) LGBTQ+ (net) - 8.5%
who Drank GINin the past 30 days mUSA who Drank GIN in the past 30 days mUSA who Drank GIN in the past 30 days mUSA
Top-20 Occupations: Adults 21 or older Entrepreneurs/Government Workers i ‘M ] Stage in Life: Adults 21 or older
19.9% 6.0% 6.3% 6.4% 5.9%
18.8% 5.1% Parent of 1 or more Children under 18 24.2%
I 25.4%
15,6
11.8% - - . Working Mothers _6'0%9_2%
8.6% Small Business Owner Self-Employed Government Workers 6.2%
B 7.5% Parent of 1 or more Children Under Age 2 r
5.3% 5.6%
A.9% .6 % a2 aax
I l . . . M". o 05 2% 0. 25 0@ 5% 2% 2O gy 208 5 o seaan s 2% L5%1% 2% 1w 13a1% Parent of 1 or more Children Age 2-5 (| 7:;;{1
" 10.2%
& > o & P & & . & & & & 4 o Parent of 1 or more Children Age 6- 11
& F & ég“‘ & A S Jea & & S #y“’ &S o " MR 11.6%
£ & & &
\*’e x’ﬁ & P & s’d‘b ,,bo&} 60‘\4‘ % v“? ‘@" -.@ 4;5 @“? & ,"SE ‘;P oﬂ"a Parent of 1 or more Children Age 12- 17 12.8%
A A A GV A & NS & &S & I 1:7%
& S # o M &
& . ¥ & & & & & & & o ildreni 6.9%
P: f1 Child Colls -
dﬁ & 5@5"? d&& '(‘:.&q‘ -,’?# & 1“‘,?6 I 6@" "5 y Jp " & arent of 1 or more Children in College _ 6.6%
b
5 « 3 & 15.8%
¥ ) G | .
o §&@, Grandparent of 1 or more Children under 18 I 2355
& L
who Drank GIN in the past 30 days mUSA who Drank GIN in the past 30 days mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,694
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606 ®

Liquor drank past 30 days: Gin
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15.% or 40,961,312 of USA Adults 21 or older Drank TEQUILA in the past 30 days.
Adults 21 or older who Drank TEQUILA in the past 30 days are 13.8% more likely to be a college
graduate, 24.8% more likely to work full-time, 3.9% less likely to be married, 10.% more likely to be a
parent of 1 or more children under 18.
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Tel One

COCKTAILS

5.% or 13,526,658 of USA Adults 21 or older Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days.
Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days are 8.9% more likely to
be a college graduate, 11.5% more likely to work full-time, 8.4% less likely to be married, 9.6% more
likely to be a parent of 1 or more children under 18.
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9.6% or 26,138,850 of USA Adults 21 or older Drank RUM in the past 30 days.

Adults 21 or older who Drank RUM in the past 30 days are 20.8% more likely to be a college graduate,
22.2% more likely to work full-time, 10.5% more likely to be married, 13.2% more likely to be a parent of
1 or more children under 18.
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Employment: Adults 21 or older

18.7% or 51,020,894 of USA Adults 21 or older Drank VODKA in the past 30 days.

Adults 21 or older who Drank VODKA in the past 30 days are 20.8% more likely to be a college graduate,
15.2% more likely to work full-time, 3.5% less likely to be married, 2.9% more likely to be a parent of 1
or more children under 18.
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Liquor drank past 30 days: Vodka

Qual Intab

23,606 ®



6.6% or 17,925,044 of USA Adults 21 or older Drank GIN in the past 30 days.
Adults 21 or older who Drank GIN in the past 30 days are 5.6% more likely to own their home, 47.2%

more likely to own a higher valued home, .% less likely to have a single-family home, 21.8% more likely to

Jangueray
LONDON DRY GIN
IMPORTED have a dog
m Own/Rent/Other:Adults 21 or older mgm Type of Home:Adults 21 or older € {® Pets in Home:Adults 21 or older
Single Family House (unattached) - ‘3-8%
Own a Dog _
35.9%
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31.0%
Condominium . 478.:6% Own a Cat
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;181 gggb 2,256,542 INLIAR: 5-3%
Other Own Secrimd Home | Mobile Home or Manufactured 1.1% Own other type of Pet B
Real Estat i
wPre:perty . Home I 3.6%
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yZ4l Value of Owned Home: Adults 21 or older &Home Loans: Adults 21 or older
Average Value of Owned Home:

who Drank GIN in the past 30 days
USA 5444549
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Liquor drank past 30 days: Gin



15.% or 40,961,312 of USA Adults 21 or older Drank TEQUILA in the past 30 days.
Adults 21 or older who Drank TEQUILA in the past 30 days are 5.1% less likely to own their home, 26.2%

more likely to own a higher valued home, 6.8% less likely to have a single-family home, 16.4% more likely

to have a dog.

m%m Type of Home:Adults 21 or older 4, [® Pets in Home:Adults 21 or older
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Liquor drank past 30 days: Tequila



tel One

COCKTAILS

N0

31.0%

9.8% 95% 769

6.0%

. 1,321,669 1,282,179 REIA:
Other Own Second Home
or Real Estate
Property

5.% or 13,526,658 of USA Adults 21 or older Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days.

Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days are 10.8% less likely to
own their home, 21.2% more likely to own a higher valued home, 3.% less likely to have a single-family
home, 18.2% more likely to have a dog.

mﬁm Type of Home:Adults 21 or older € {® Pets in Home:Adults 21 or older

Single Family House (unattached) =

8.3%
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| JEEtS

6.2%
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g
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| X3

Mobile Home or Manufactured
Home
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“ who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days mUsA

ij," Value of Owned Home: Adults 21 or

Average Value of Owned Home:
who Drank PRE-MIXED COCKTAILS (with Liquor) past...

usa $444,549

<$150K
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Liquor drank past 30 days: Pre-mixed cocktails (with liquor)



9.6% or 26,138,850 of USA Adults 21 or older Drank RUM in the past 30 days.
Adults 21 or older who Drank RUM in the past 30 days are 8.3% more likely to own their home, 21.8%

more likely to own a higher valued home, 5.3% more likely to have a single-family home, 23.4% more

likely to have a dog.
mgm Type of Home:Adults 21 or older 4, {® Pets in Home:Adults 21 or older

m Own/Rent/Other:Adults 21 or older
Single Family House (unattached) £ = Yy 3%
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i 26.6%
9.2% ey
6.0% 7.6% 15.2%
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. . B, 0%
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Property Home I 3.6%
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who Drank RUM in the past 30 days
UsA $444,549

g

Own
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= who Drank RUM in the past 30 days mUSA Mortgage Improvement  Outright (No
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Liquor drank past 30 days: Rum



18.7% or 51,020,894 of USA Adults 21 or older Drank VODKA in the past 30 days.
Adults 21 or older who Drank VODKA in the past 30 days are 1.1% more likely to own their home, 29.%

more likely to own a higher valued home, .8% less likely to have a single-family home, 15.6% more likely
to have a dog.

m%m Type of Home:Adults 21 or older 4, [® Pets in Home:Adults 21 or older

m Own/Rent/Other:Adults 21 or older
Single Family House (unattached) ‘2- 41.5"
Own a Dog _
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62% 6.0% °F 76% ——— | 18.3%
o RS o SRS, . 8.1%
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Liquor drank past 30 days: Vodka



6.6% or 17,925,044 of USA Adults 21 or older Drank GIN in the past 30 days.
Adults 21 or older who Drank GIN in the past 30 days are 2.6% more likely to look up D-I-Y advice online,

7”-'%' 7 20.6% more likely to always vote in local elections, 66.4% more likely to belong to a gym, 41.5% more likely

LONDON DRY GIN

IMPORTED to fly domestic past yr.
Top-ZO past 30-days Online Lifestyle Activites: Adults 21 or older Political Activi Adults 21 or older
e Registered to Vote Democrat / Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
i Presidential Elections: Always
.i'ﬂﬁ i RE- i
e Statewide Elections: Always |
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u:;::;::; Information m::::nf advice /\Ir;-:::m "::v“.::" Information Ganden ideas Beauty idess Postresume Spirituaity Development (::::a Classes imite. m:.hn;::.. ;z.::;r:n, Family advice  Service Local Elections: Always e
a s “ Local Elections: Sometimes
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Liquor drank past 30 days: Gin



15.% or 40,961,312 of USA Adults 21 or older Drank TEQUILA in the past 30 days.

Adults 21 or older who Drank TEQUILA in the past 30 days are 3.1% more likely to look up D-I-Y advice
online, .3% less likely to always vote in local elections, 43.3% more likely to belong to a gym, 29.6% more
likely to fly domestic past yr.

Top-ZO past 30-days Online Lifestyle Activites: Adults 21 or older Political Activi Adults 21 or older
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Liquor drank past 30 days: Tequila



—mn — P 5.% or 13,526,658 of USA Adults 21 or older Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days.
telone' Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days are 8.9% more likely to

= look up D-I-Y advice online, 2.3% less likely to always vote in local elections, 34.6% more likely to belong to
a gym, 16.5% more likely to fly domestic pa

COCKTAH.S
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(In District of Residence) Democrat Republican of These

Presidential Elections: Always

= Presi: ial Elections: i m‘
L T
de Elections: sometimes  ERSPRP™™

II

Recipes / KOI‘V! Iﬂl‘l{"\! o I wedical Home/ Apparel/  JobSearch/  Religion / Career Education  Take Online  Electronk  Genealogy Homework Photography Parenting/ unlu Dating -
u:;:nla;\:; Information lrl::,;:l:nf advice /\Ir;-:::m "::v';:i‘ Information Garden igess Beautyidess Postresume Spirtuaity Development [:::;-‘m classes Irwite Fc:lhn;:;n' 5(;.:::::, family advice  Service Local Elections: Always AE.B%
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Liquor drank past 30 days: Pre-mixed cocktails (with liquor)



9.6% or 26,138,850 of USA Adults 21 or older Drank RUM in the past 30 days.

Adults 21 or older who Drank RUM in the past 30 days are 3.3% more likely to look up D-I-Y advice online,
2% less likely to always vote in local elections, 18.% more likely to belong to a gym, 22.8% more likely to
fly domestic past yr.
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Liquor drank past 30 days: Rum



18.7% or 51,020,894 of USA Adults 21 or older Drank VODKA in the past 30 days.

Adults 21 or older who Drank VODKA in the past 30 days are 2.8% more likely to look up D-I-Y advice
online, .2% less likely to always vote in local elections, 40.8% more likely to belong to a gym, 24.9% more
likely to fly domestic past yr.
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Liquor drank past 30 days: Vodka
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LONDON DRY GIN
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3 o
2t
3tmes
tmes
5 times L
6 - 9times

10times or more

mUSA

Avg. Monthly QSR Meals:

mwho Drank GIN in the past 30 days

Total Monthly QSR Users:
89.0% 83.3%

to smoke cigarettes.

. 1time
2 times 16.3%
s
S
- iines

10times or more m

= who Drank GIN in the past 30 days mUSA

ly Sit-Down R A
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wn Restaurant Meals:

' 6.6% or 17,925,044 of USA Adults 21 or older Drank GIN in the past 30 days.
Adults 21 or older who Drank GIN in the past 30 days are 6.9% more likely to use QSRs past mo., 26.7%
more likely to use Sit-Down Restaurants past mo., 3.% more likely to use Casinos past yr., 26.3% more likely
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Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

1time

2 times

3 times

4 times

5 times

6 -9times

—

= who Drank TEQUILA in the past 30 days

hly Sit-Down R Users: wn Restaurant Meals:
86.8% 71.6%

—“

mUSA
Total M

Al

Drank Past 30-days. Adults 21 or older

past 30 days.

Adults 21 or older who Drank TEQUILA in the past 30 days are 10.7% more likely to use QSRs past mo.,
21.2% more likely to use Sit-Down Restaurants past mo., 30.7% more likely to use Casinos past yr., 32.5%

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

ihihﬁihhha

Wings/ Bagel/ Stakhouss Upscale Sesfood
Burgers / ponut/
sporss 8ar  Bakery

Mexican  Chinese Hakian

= who Drank TEQUILA in the past 30 days

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank TEQUILA in the past 30 days 33.2%

use G 19.3%

mUSA

Past 12 months Casino Activities: Adults 2 or older

Used Past 30-days: Adults 21 or older

Liquor  prete s Slot Machines '7&2;5; “ E‘
Any Type of Beer Table Games (Craps, Poker, etc.) “Q\Il
Wine B / Nightcub ,,.m e -~
Domestic Regular Beer Upscale Restaurant 22,885,098,4%
Imported Beer Stage Show / Concert 11.8%
Domestic Light Beer - v Sports Betting M 10:2% 37.2%
Microbrew / Craft Beer m% | | Spe m 101.4 B73F1
Other Gambling B'lza },’: Casinos visited past 12 / Cannabis Cigarettes Vape
= who Drank TEQUILA in the past 30 days mUSA = who Drank TEQUILA in the past 30 days mUSA = who Drank TEQUILA in the past 30 days =UsA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,448

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 23,606

Liquor drank past 30 days: Tequila



USA
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

fel One

COCKTAILS

e

Past 30-days QSR Users: Adults 21 or older

%%
8.9%

10.5%
10.1%
® who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days

Total Monthly QSR Users:
94.2%

S s Rt
&- 2 times

3 times

4 times
5 times
6 - 9times

10times or more
mUSA

Avg. Monthly QSR Meals:
3.3%

' 5.% or 13,526,658 of USA Adults 21 or older Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days.
Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days are 13.1% more likely to use
QSRs past mo., 21.4% more likely to use Sit-Down Restaurants past mo., 25.7% more likely to use Casinos

past yr., 39.8% more likely to smoke cigarette

[ ] 1time

17.0%

2 times 16.3%

3 times

11.9%

6.8%

10times o more |

m who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days

Total ly Sit-Down R Avg. Monthly Sit-Down Restaurant Meals:
87.0%

—“

4 times

5 times

6-9times

mUSA

Users:

Drank Past 3-days: Adults 21 or older

11‘5,&55,:’;&1 42.4%
1-1.2.559,3"5 41.2%

Liquor

Any Type of Beer

Past 30-days Sit-Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

iihtﬁhﬁkhu

Mezican  Chinese Wings/ Bagel/ Stakhouss Upscale Sesfood
Burgers/  Donut/
sports gar  makery

Hakian

= who Drank PRE-MIXED COCKTAILS {with Liquor) past 30 days musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank PRE-MIXED COCKTAILS (with Liquor) past...

use G 19.3%

36.2%

Past 12 months Casino Activities: Adults 21 or older
_

Slot Machines

Table Games (Craps, Poker, etc.)

Used Past 30-days: Adults 21 or older

i
%

Wine Bar/ Nightclub 2025
Domestic Regular Beer Upscale Restaurant
oot s Sueshow Gocat
i i 7 4 9.8%
Domestic Light Beer - v Sports Betting M
Microbrew / Craft Beer e U] spa - 5.3% ‘ :
Other Gambling -._,';;m Casinos visited past 12 Yes ijuana / Cannabis Cigarettes Vape
= who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days mUSA = who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days mUSA = who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days musA
USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,206

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 23,606

Liquor drank past 30 days: Pre-mixed cocktails (with liquor)



Past 30-days QSR Users: Adults 21 or older

- Iﬂ 1time = 8.9%
< -

3 times

13.0%
11.9%
4 times 10.5%

5 times 10.1%

6 - 9times

10times or more

w who Drank RUM in the past 30 days musa

Total Ag‘ggﬁ:ﬂy QSR Users: Avg. Monthly QSR Meals:

83.3%

' 9.6% or 26,138,850 of USA Adults 21 or older Drank RUM in the past 30 days.
Adults 21 or older who Drank RUM in the past 30 days are 11.1% more likely to use QSRs past mo., 23.3%
more likely to use Sit-Down Restaurants past mo., 20.4% more likely to use Casinos past yr., 38.7% more

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
. :

1time

17.0%

2 times 16.3%

11.9%

= who Drank RUM in the past 30 days
ly Sit-Down R
88.3%

3 times

4 times

5 times

6-9times

10times or more

mUSA

Ai. Mon thi Sit-Down Restaurant Meals:

Total

Users:
71.6%

Drank Past 30-days: Adults 21 or older

Liquor
Any Type of Beer

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

iz

Wings/  Bagel/ Steskhouse Upscale Sevlood
Burgers | Dont/
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank RUM in the past 30 days 26.5%

Mexican  Chinese Hakian

sports gar  makery

=who Drank RUM inthe past 30 days mUSA

use G 19.3%

Past 12 months Casino Activities: Adults 21 or older
Slot Machines §

28.6%

Table Games (Craps, Poker, etc.)

Used Past 30-days: Adults 21 or older

i
4

/ Cannabis

Wine Bar / Nightclub |
Domestic Regular Beer Upscale Restaurant o 8.4
— Stage Show / Concert 10.7%
Domestic Light Beer - v Sports Batting m L
Microbrew / Craft Beer m%u'a% ' Spa "
Other Gambling Casinos visited past 12
= who Drank RUM in the past 30 days mUSA # who Drank RUM in the past 30 days mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 2,391
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 23,606

Liquor drank past 30 days: Rum

=who Drank RUM in the past 30 days



30-days QSR Users: Adults 21 or older

I 1time

S .

3 times

Past

4 times

5 times

6 - 9times

16.2%

10 times or more

wwho Drank VODKA in the past 30 days mUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
90.3%

83.3%

18.7% or 51,020,894 of USA Adults 21 or older Drank VODKA in the past 30 days.
Adults 21 or older who Drank VODKA in the past 30 days are 8.4% more likely to use QSRs past mo., 17.8%
more likely to use Sit-Down Restaurants past mo., 29.7% more likely to use Casinos past yr., 49.2% more

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
s 24

1time

—17.0%

2 times

16.3%

3 times 11.9% B

4 times 9.2%

5 times 6.9%

6 -9times 8%

10times or more
= who Drank VODKA in the past 30 days m USA

ly Sit-Down R Avg. Monthly Sit-Down Restaurant Meals:
84.4%

Total

Users:
71.6%

Drank Past 30-days: Adults 21 or older

Liquor
Any Type of Beer
Wine

Domestic Regular Beer

Imported Beer

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

iiiiihihhk

Malan  Wings/ Bagel/ Steakhouse Upscale Seafood
Burgers/  Donut/
sports gar  makery

Mexican  Chinese

= who Drank VODKA inthe past 30 days mUsA

Used Restaurant Delivery Service Past 30-di
who Drank VODKA in the post 30 days

use G 19.3%

(Grubhub, Uber Eats, etc.)
28.5%

Past 12 months Casino Activities: Adults 21 or older

Slot Machines

28.6%
Table Games (Craps, Poker, etc.)
Bar/ Nightclub

Upscale Restaurant .n : B.0%

19,806,435

Stage Show / Concert

Used Past 30-days: Adults 21 or older

m‘j

13.6%

7.3%
Domestic Light Beer -v v Sports Betting m 10:8% 37.2%
Microbrew / Craft Beer | | Spa ’ BFLFI
Other Gambling Casinos visited past 12 Yes / Cannabis Cigarettes Vape
= who Drank VODKA in the past 30 days musa # who Drank VODKA in the past 30 days mUSA =who Drank VODKA in the past 30 days musa
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 4,652

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.
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Liquor drank past 30 days: Vodka



Sangueriy
LONDON DRY GIN

IMPORTED

Investments Owned: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

® who Drank GIN in the past 30 days

127,493,883 26.7%
102,944,689 37.7%

74,874,915 27.4%

32.3%
18.0%

3,5 26.2%
38,910,395 L E
22.5%
20.1%
15.6%
5.6%
13.1%
15%

12.6%
2.6%

mUSA

: 6.6% or 17,925,044 of USA Adults 21 or older Drank GIN in the past 30 days.
Adults 21 or older who Drank GIN in the past 30 days are 35.2% more likely to have a 401K, 13.8% more likely
to have an Auto Loan, 106.3% more likely to Invest/Trade Stocks Online, 7.3% less likely to pay with their
Debit Card.

Financial Services Has and/or Uses: Adults 21 or older

103%
6% °

7%
| R o e e e

5.2% 0.3% goo
Certificates of Studentloan Personal Loan Refinanced Home
Deposit (CDs) Home  Improvement
Mortgage Loan or Home
Equity Loan

Auto Loan

Checking  Debit or ATM Money
Market
Account

Mobile
Banking

Online
Banking

Credit Card Online Bill
Paying

Home
Mortgage

Savings
Account

Account card

# who Drank GIN in the past 30 days B USA

Professional Services Used*: Adults 21 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

® who Drank GIN in the past 30 days

ISA Scarborough R1 2026: Jan 25-Mar26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

48,892,762 17.9%

2,920,5 16.3%
26,239,864 9.6%
15,15 0.0%
21,769,496 JEXu3
5.5%
2%
4.9%
3.2%
2.1%
£.0%

(*Past 12 Months)

®USA
Qual Intab

f\Past 3-Months Payment Methods Used: Adults 21 or older

6%
2.0% 4%

. s 721
Store Credit
Card

bsasiar

cash App

S0

1

$a0600.33
Venmo Facebook  Samsung Pay
Messenger

Debit Card MasterCard ~ Apple Pay Google Pay Discover Square Cash

» who Drank GIN in the past 30 days

1,694

Qual Intab 23,606

USA Projection

Scarborough R1 2026: Jan 25-Mar26

Liquor drank past 30 days: Gin



15.% or 40,961,312 of USA Adults 21 or older Drank TEQUILA in the past 30 days.

Adults 21 or older who Drank TEQUILA in the past 30 days are 23.1% more likely to have a 401K, 22.7% more
likely to have an Auto Loan, 47.6% more likely to Invest/Trade Stocks Online, 8.4% more likely to pay with
their Debit Card.

mﬁalnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan  prryreys 46.7%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

5 50 16.5%

Money Market Funds 14.29(.
11.1%
Bonds m;m%

Other (Crypto / NFTs / Metals, etc.) mf&m

o B.8%

S17as

2 scn o) 50 ca

. B 23, 5% R man ol " L ca L : 1o o
529 Plan / College Savings Plan 7.59% Checking Debitor ATM  Savings  Credit Card Online Mobil Online Bill Money  Cerfificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Second Home or Real Estate Property 3 Equity loan
= who Drank TEQUILA in the past 30 days mUSA ® who Drank TEQUILA in the past 30days EUSA

Professional Services Used*: Adults 21 or older | \gPast 3-Months Payment Methods Used: Adults 21 or older

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

16.7% I s.a% 65% 519 440
_ 21.5% (*Past 12 Months) Debit Cas Venmo MasterCard  Apple Pay  Cash Google Pay  American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attomney r;: % Express card Messenger
w who Drank TEQUILA in the past 30 days mUSA » who Drank TEQUILA in the past 30 days m USA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,448
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606

Liquor drank past 30 days: Tequila



T o — 5.% or 13,526,658 of USA Adults 21 or older Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days.
tel One' —_— Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days are 26.2% more likely to have
—— a 401K, 39.8% more likely to have an Auto Loan, 48.5% more likely to Invest/Trade Stocks Online, 24.3% more

ERERIALLS likely to pay with their Debit Card.

mﬁalnvestments Owned Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

IRA (Individual Retirement Account) . -
Stocks or Stock Options
60,511 | 20.4%
Mutual Funds m.u'x.

2 6.7%
SE 910, 3‘15 14.. 296

14.7%
Bonds E"J%

Other (Crypto / NFTs / Metals, etc.) M ;,.Gz.s!s

Money Market Funds

.&m T5% g5 6.9% 4,

. : | . oo .
2 510.6%
529 Plan / College Savings Plan E’_(__% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced ~ Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
1,282,179.5% Account Mortgage Loan or Home
Second Home or Real Estate Property EI%T] 1% Equity loan
® who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days W USA ® who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days mUSA

Professional Services Used*: Adults 21 or older T Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

55,493,831
Financial Planner 48,892,762

Online Investing / Stock Trading

9.2%
Aooouniant 26,239, 3!34 9.6%
=
P M

Insurance Agent at a Local Office (not online)

9.7%
== A% 66% 450 g%
P 1%
Estate Planning E?‘ 2% B = Ok e a8 i s bs 13237 26 “his.z02.05 L TR
3.4% {*Past 12 Months) i Venmo MasterCard Awle Pay  Cash App Gmgle Pay  American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attorney H% Express card Messenger
# who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days m USA » who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days = USA
ISA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,206
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606

Liquor drank past 30 days: Pre-mixed cocktails (with liquor)



9.6% or 26,138,850 of USA Adults 21 or older Drank RUM in the past 30 days.

Adults 21 or older who Drank RUM in the past 30 days are 30.5% more likely to have a 401K, 42.5% more
likely to have an Auto Loan, 38.3% more likely to Invest/Trade Stocks Online, 4.1% more likely to pay with
their Debit Card.

mﬁalnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

HaTE P

IRA (Individual Retirement Account)

Stocks or Stock Options Ereryrammymy

749,16/ 22.0%
Mutual Funds u.u'x.
18.4%
Money Market Funds 4_2%
13.4%
Bonds mm%

Other (Crypto / NFTs / Metals, etc.) }:;;*.1% TS aTH TS gy 67H ey
529 Plan / College Savings Plan ,_(__i% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property m%;% Account Mortgage L:::':n::::e
= who Drank RUM in the past 30 days mUSA ® who Drank RUM in the past 30 days ® USA

Professional Services Used*: Adults 21 or older | \gPast 3-Months Payment Methods Used: Adults 21 or older

55,493,831 20.3%

48,892,762 17.9%

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading e eee
e/ el 11,154,075
2,984,18 11.4%

Accountant Y 9.6%
Insurance Agent at a Lacal Office (not online) g 2.6%

21,769,496 8.0%

84.1%
Real Estate Agent
o BN o

Estate Planning m 33'22‘

1i:

Debit card

Sioim

E 6.7% 6.6% 1% 8.4%

Store Credit  Square Cash  Facebook — Samsung Pay

Sinsoaas TR as

T 6102 1 04s
MasterCard  Apple Pay  Cash App  Google Pay

Venmo

. 2.0% (*Past 12 Months)
Divorce / Family Attomney r‘; % card Messenger
» who Drank RUM in the past 30 days ®USA # who Drank RUM in the past 30 days
ISA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 2,391
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606

Liquor drank past 30 days: Rum



mﬁalnvestments Owned: Adults 21 or older

401K Plan

127,493,8: 46.7%

IRA (Individual Retirement Account)

Stocks or Stock Options

74,874915 27.4% |

223%
18.0%

3,70 5 17.1%
38,910,395 ¥
13.2%
20.1%

11.8%

Mutual Funds
Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

18.7% or 51,020,894 of USA Adults 21 or older Drank VODKA in the past 30 days.
Adults 21 or older who Drank VODKA in the past 30 days are 26.3% more likely to have a 401K, 31.6% more
likely to have an Auto Loan, 36.7% more likely to Invest/Trade Stocks Online, 5.9% more likely to pay with

their Debit Card.

Financial Services Has and/or Uses: Adults 21 or older

BI% 67% 65% ga% 66% 4ge

m-m

I

i
331305

. . i > o o 2o . : 1o o
529 Plan / College Savings Plan ,_c__; Checking Debitor ATM  Savings  CreditCard  Online Mobi Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property }7::% Account Mortgage L:::‘:; E:;.e
= who Drank VODKA in the past 30 days mUSA ® who Drank VODKA in the past 30 days HUSA
Professional Services Used*: Adults 21 or older | \gPast 3-Months Payment Methods Used: Adults 21 or older
Tax Preparation Service g 493'.831 20.3% 2
Financial Planner 5
Online Investing / Stock Trading
Accountant 9.6%
Insurance Agent at a Local Office (not online) mg'g"
5.1%
Real Estate Agent
“ e m‘% PRy 9.0% 7% 6.5% 6.6%
3.39% 44%
2 1.7% (*Past 12 Months) Debit Card Venmo MasterCard  ApplePay ~ CashApp  GooglePay  American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attomney r‘ﬂ?’f- Express card Messenger
= who Drank VODKA in the past 30 days ®USA = who Drank VODKA in the past 30 days mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 4,652

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Liquor drank past 30 days: Vodka



. | [ Adults 21 or older who Drank GIN in the past 30 days spend an average of 3 days, 7 hours, 15 minutes and 35 seconds
T each week with All Forms of Media.
rng sy . " —_—
LONDON DRY BIN 77.1% of Adults 21 or older who Drank GIN in the past 30 days spend an avg. of 8 hours and 6 minutes each week listening to All Local
14PORTED AM/FM Radio, representing 7.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

71:23:23
Concurt
usage 54.9%
usa

who Drank GIN in the past
30days

® who Drank GIN in the past 30 days H USA
UsA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,694 USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606 HUbb rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcosting, Inc. LLC. All rights reserved. FopAnything:

Liquor drank past 30 days: Gin



Adults 21 or older who Drank TEQUILA in the past 30 days spend an average of 3 days, 5 hours, 54 minutes and 30
seconds each week with All Forms of Media.

81.4% of Adults 21 or older who Drank TEQUILA in the past 30 days spend an avg. of 8 hours and 20 minutes each week listening to All
Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.

EX oo

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

Concurt
usage 54.9%

who Drank TEQUILA in the usa
past 30 days

® who Drank TEQUILA in the past 30 days H USA
UsA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,448 USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606 HUbb rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcosting, Inc. LLC. All rights reserved. FopAnything:

Liquor drank past 30 days: Tequila



Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days spend an average of 3 days, 11 hours,
56 minutes and 52 seconds each week with All Forms of Media.

81.8% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days spend an avg. of 7 hours and 42 minutes each
week listening to All Local AM/FM Radio, representing 7.5% of total time spent with all forms of Media.

tel One

COCKTAILS

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

Concurt
usage 54.9%

who Drank PRE-MIXED usa
% of Total COCKTAILS (with Liquor)

Avg. Weekly
Hours:Minutes:

A
u who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days H USA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,206 USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606 HUbb rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcosting, Inc. LLC. All rights reserved. FopAnything:

Liquor drank past 30 days: Pre-mixed cocktails (with liquor)




Adults 21 or older who Drank RUM in the past 30 days spend an average of 3 days, 6 hours, 22 minutes and 52 seconds
each week with All Forms of Media.

80.7% of Adults 21 or older who Drank RUM in the past 30 days spend an avg. of 8 hours and 35 minutes each week listening to All
Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

= e

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

Concurt
usage 54.9%

who Drank RUM in the usa
past 30 days

® who Drank RUM in the past 30 days m USA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 2,391 USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606 HUbb rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcosting, Inc. LLC. All rights reserved. FopAnything:

Liquor drank past 30 days: Rum



Adults 21 or older who Drank VODKA in the past 30 days spend an average of 3 days, 8 hours, 47 minutes and 12
seconds each week with All Forms of Media.

83.6% of Adults 21 or older who Drank VODKA in the past 30 days spend an avg. of 8 hours and 42 minutes each week listening to All
Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Liquor drank past 30 days: Vodka



Adults 21 or older who Drank GIN in the past 30 days spend an average of 2 days, 9 hours, 27 minutes and 24 seconds

%I— gpteriy each week with All Forms of Ad-Supported Media.

LONDON ORY Bl; 71.8% of Adults 21 or older who Drank GIN in the past 30 days spend an avg. of 6 hours and 28 minutes each week listening to Local Ad-
IMPORTED Supported AM/FM Radio, representing 8.1% of total time spent with all forms of Ad-Supported Media.
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Liquor drank past 30 days: Gin



Adults 21 or older who Drank TEQUILA in the past 30 days spend an average of 2 days, 9 hours, 38 minutes and 18
seconds each week with All Forms of Ad-Supported Media.

78.4% of Adults 21 or older who Drank TEQUILA in the past 30 days spend an avg. of 7 hours and 35 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.
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Liquor drank past 30 days: Tequila



Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days spend an average of 2 days, 15 hours,
28 minutes and 12 seconds each week with All Forms of Ad-Supported Media.

79.% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days spend an avg. of 6 hours and 58 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Media.
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Liquor drank past 30 days: Pre-mixed cocktails (with liquor)



Adults 21 or older who Drank RUM in the past 30 days spend an average of 2 days, 11 hours, 40 minutes and 16

seconds each week with All Forms of Ad-Supported Media.
77.3% of Adults 21 or older who Drank RUM in the past 30 days spend an avg. of 7 hours and 42 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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Liquor drank past 30 days: Rum



Adults 21 or older who Drank VODKA in the past 30 days spend an average of 2 days, 12 hours, 47 minutes and 52
seconds each week with All Forms of Ad-Supported Media.

80.5% of Adults 21 or older who Drank VODKA in the past 30 days spend an avg. of 7 hours and 50 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Liquor drank past 30 days: Vodka



Adults 21 or older who Drank GIN in the past 30 days spend an average of 8 hours and 12 minutes
each day with All Forms of Ad-Supported Media. 71.8% listen to Local AM/FM Radio for an avg. of

55.4 minutes/day. (Local Radio delivers 8.1% of Time with Ad-Supported Media.)
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Adults 21 or older who Drank TEQUILA in the past 30 days spend an average of 8 hours and 14
minutes each day with All Forms of Ad-Supported Media. 78.4% listen to Local AM/FM Radio for an

(Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days spend an average of 9
hours and 4 minutes each day with All Forms of Ad-Supported Media. 79.% listen to Local AM/FM

Radio for an avg. of 59.9 minutes/day.

(Local Radio delivers 8.7% of Time with Ad-Supported Media.)
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Adults 21 or older who Drank RUM in the past 30 days spend an average of 8 hours and 31 minutes
each day with All Forms of Ad-Supported Media. 77.3% listen to Local AM/FM Radio for an avg. of

66.1 minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Media.)
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Liquor drank past 30 days: Rum



Adults 21 or older who Drank VODKA in the past 30 days spend an average of 8 hours and 41 minutes
each day with All Forms of Ad-Supported Media. 80.5% listen to Local AM/FM Radio for an avg. of

67.3 minutes/day. (Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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Liquor drank past 30 days: Vodka
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LONDON DRY GIN

IMPORTED

Avg. Week Ah' ﬁggio (Persons & % Reach): Adults 21 or older

12,867,663 or 71.8% of Adults 21 or older who Drank GIN in the past 30 days listen to Ad-Supported
Local AM/FM Radio for an average of 55.4 minutes every day representing 33.4% of all time spent
daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week Ah' ﬁggio (Persons & % Reach): Adults 21 or older
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32,101,128 or 78.4% of Adults 21 or older who Drank TEQUILA in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 65.1 minutes every day representing 36.7% of all
time spent daily with Ad-Supported Audio.
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10,684,722 or 79.% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 59.9 minutes every day
representing 37.1% of all time spent daily with Ad-Supported Audio.
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20,213,185 or 77.3% of Adults 21 or older who Drank RUM in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 66.1 minutes every day representing 37.% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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41,062,019 or 80.5% of Adults 21 or older who Drank VODKA in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 67.3 minutes every day representing 37.7% of all
time spent daily with Ad-Supported Audio.
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. 12,867,663 or 71.8% of Adults 21 or older who Drank GIN in the past 30 days listen to Ad-Supported
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time spent daily with Ad-Supported Audio.
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T an. [ — 10,684,722 or 79.% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30
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20,213,185 or 77.3% of Adults 21 or older who Drank RUM in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 66.1 minutes every day representing 37.% of all
time spent daily with Ad-Supported Audio.
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41,062,019 or 80.5% of Adults 21 or older who Drank VODKA in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 67.3 minutes every day representing 37.7% of all
time spent daily with Ad-Supported Audio.
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12,867,663 or 71.8% of Adults 21 or older who Drank GIN in the past 30 days listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Classic Hits,
Classic Rock, and Country.
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32,101,128 or 78.4% of Adults 21 or older who Drank TEQUILA in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop Contemporary Hit
Radio, Classic Rock, and Country.
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T ] 10,684,722 or 79.% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days
te‘ong listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
CCKT‘“LS Contemporary Hit Radio, Country, and Hot AC.
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20,213,185 or 77.3% of Adults 21 or older who Drank RUM in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Classic Rock, and
Pop Contemporary Hit Radio.
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41,062,019 or 80.5% of Adults 21 or older who Drank VODKA in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Pop Contemporary
Hit Radio, and Classic Rock.
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Jangueray
LONDON DRY GIN

IMPORTED

Avg. Week A{fxa}’{iggo (Persons & % Reach): Adults 21 or older
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Roku + The Roku Channel
AppleTV+fubo,Pluto, Tubi, ete.
TikTok

Hulu/Hulu + Live TV (any Hulu)
Disney+

Paramount+

Peacock

Premium Cable TV Networks

10,259,353 or 57.2% of Adults 21 or older who Drank GIN in the past 30 days watch Ad-Supported
Local TV Stations for an average of 90.4 minutes every day representing 30.4% of all time spent daily
with Ad-Supported Video.
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Avg. Week A{fxa}’{iggo (Persons & % Reach): Adults 21 or older .
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Premium Cable TV Networks

' 24,858,885 or 60.7% of Adults 21 or older who Drank TEQUILA in the past 30 days watch Ad-
Supported Local TV Stations for an average of 91.8 minutes every day representing 33.% of all time
spent daily with Ad-Supported Video.
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COCKTA ILS

' 7,961,454 or 58.9% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30
days watch Ad-Supported Local TV Stations for an average of 110.2 minutes every day representing
35.2% of all time spent daily with Ad-Supported Video.
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' 17,012,361 or 65.1% of Adults 21 or older who Drank RUM in the past 30 days watch Ad-Supported
Local TV Stations for an average of 96.2 minutes every day representing 32.% of all time spent daily
with Ad-Supported Video.
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10,259,353 or 57.2% of Adults 21 or older who Drank GIN in the past 30 days watch Ad-Supported
Jangeray

Local TV Stations for an average of 90.4 minutes every day representing 30.4% of all time spent daily
with Ad-Supported Video.
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24,858,885 or 60.7% of Adults 21 or older who Drank TEQUILA in the past 30 days watch Ad-
Supported Local TV Stations for an average of 91.8 minutes every day representing 33.% of all time
spent daily with Ad-Supported Video.
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7,961,454 or 58.9% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30

days watch Ad-Supported Local TV Stations for an average of 110.2 minutes every day representing
35.2% of all time spent daily with Ad-Supported Video.
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17,012,361 or 65.1% of Adults 21 or older who Drank RUM in the past 30 days watch Ad-Supported
Local TV Stations for an average of 96.2 minutes every day representing 32.% of all time spent daily
with Ad-Supported Video.
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32,767,620 or 64.2% of Adults 21 or older who Drank VODKA in the past 30 days watch Ad-
Supported Local TV Stations for an average of 102.2 minutes every day representing 33.8% of all
time spent daily with Ad-Supported Video.
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' 24,858,885 or 60.7% of Adults 21 or older who Drank TEQUILA in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and National/Network News.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older
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' 7,961,454 or 58.9% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Game Shows, Comedies, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older
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17,012,361 or 65.1% of Adults 21 or older who Drank RUM in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local News -

Morning, Game Shows, and Movies.
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[ 13,936,196 or 77.7% of Adults 21 or older who Drank GIN in the past 30 days use Ad-Supported

Social Media for an average of 156.6 minutes every day representing 25.3% of all time spent daily
with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 21 or older
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Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

[ 32,861,375 or 80.2% of Adults 21 or older who Drank TEQUILA in the past 30 days use Ad-Supported
Social Media for an average of 167.6 minutes every day representing 28.1% of all time spent daily
with Ad-Supported Digital Media.
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[ 11,645,934 or 86.1% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30
days use Ad-Supported Social Media for an average of 184.8 minutes every day representing 29.3%
of all time spent daily with Ad-Supported Digital Media.
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[ 20,984,451 or 80.3% of Adults 21 or older who Drank RUM in the past 30 days use Ad-Supported
Social Media for an average of 151.5 minutes every day representing 25.3% of all time spent daily
with Ad-Supported Digital Media.
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[ 40,895,611 or 80.2% of Adults 21 or older who Drank VODKA in the past 30 days use Ad-Supported
Social Media for an average of 154. minutes every day representing 25.8% of all time spent daily
with Ad-Supported Digital Media.
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LONDON DRY GIN

IMPORTED

12,519,578 or 69.8% of Adults 21 or older who Drank GIN in the past 30 days use Ad-Supported
Facebook for an average of 57. minutes every day representing 36.4% of all time spent daily with Ad-
Supported Social Media.
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29,350,500 or 71.7% of Adults 21 or older who Drank TEQUILA in the past 30 days use Ad-Supported
Facebook for an average of 61.4 minutes every day representing 36.6% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 21 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Liquor drank past 30 days: Tequila
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COCKTAILS

10,704,590 or 79.1% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30
days use Ad-Supported Facebook for an average of 70.1 minutes every day representing 37.9% of all
time spent daily with Ad-Supported Social Media.
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18,976,476 or 72.6% of Adults 21 or older who Drank RUM in the past 30 days use Ad-Supported
Facebook for an average of 56.5 minutes every day representing 37.3% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 21 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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38,455,718 or 75.4% of Adults 21 or older who Drank VODKA in the past 30 days use Ad-Supported
Facebook for an average of 57.5 minutes every day representing 37.3% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 21 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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IMPORTED
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12,519,578 or 69.8% of Adults 21 or older who Drank GIN in the past 30 days use Ad-Supported
Facebook for an average of 57. minutes every day representing 36.4% of all time spent daily with
Ad-Supported Social Media.
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| 29,350,500 or 71.7% of Adults 21 or older who Drank TEQUILA in the past 30 days use Ad-Supported
Facebook for an average of 61.4 minutes every day representing 36.6% of all time spent daily with
Ad-Supported Social Media.
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Liquor drank past 30 days: Tequila



’ - | 10,704,590 or 79.1% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30
] Ql O]LQ days use Ad-Supported Facebook for an average of 70.1 minutes every day representing 37.9% of all
ECLKTAILS time spent daily with Ad-Supported Social Media.
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Liquor drank past 30 days: Pre-mixed cocktails (with liquor)



| 18,976,476 or 72.6% of Adults 21 or older who Drank RUM in the past 30 days use Ad-Supported
Facebook for an average of 56.5 minutes every day representing 37.3% of all time spent daily with
Ad-Supported Social Media.
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LONDON DRY GIN

IMPORTED

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,193,699;
Social Media: 817,066; Local Radio: 807,422; Non-Prem. Cable: 361,844; Local TV: 323,583
reaching Adults 21 or older who Drank GIN in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,881,479;
Social Media: 2,149,575; Local Radio: 2,013,445; Non-Prem. Cable: 1,021,196; Local TV:
829,488 reaching Adults 21 or older who Drank TEQUILA in the past 30 day
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Liquor drank past 30 days: Tequila




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 991,450;
Social Media: 771,016; Local Radio: 668,866; Non-Prem. Cable: 325,546; Local TV: 270,856
reaching Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor)
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Liquor drank past 30 days: Pre-mixed cocktails (with liquor)




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,752,479;
Social Media: 1,291,423; Local Radio: 1,266,819; Non-Prem. Cable: 671,777; Local TV:
576,722 reaching Adults 21 or older who Drank RUM in the past 30 days.
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Liquor drank past 30 days: Rum




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,275,327;
Local Radio: 2,581,448; Social Media: 2,466,192; Non-Prem. Cable: 1,188,775; Local TV:
1,007,524 reaching Adults 21 or older who Drank VODKA in the past 30 day
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Liquor drank past 30 days: Vodka




%/zgamg
LONDON DRY GIN

IMPORTED

' 15,788,625 or 88.1% of Adults 21 or older who Drank GIN in the past 30 days spend an average of
45.3 minutes per day driving, seeing Billboards and Signs. 60.% Listen to Local Radio Stations Out-of-
Home for an average of 33.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(average week) Total Persons: % Time Spent: {Average Day)
Grocery Stores 0 96.4% ﬁ
Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores

AM/FM Radio 880,027, 65.7%

' 36,400,917 or 88.9% of Adults 21 or older who Drank TEQUILA in the past 30 days spend an average
of 53.4 minutes per day driving, seeing Billboards and Signs. 65.5% Listen to Local Radio Stations
Out-of-Home for an average of 39.4 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out—of Home Media (Persons & % Reach): Adults 21 or older
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= who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days mUSA

12,059,053 or 89.2% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30
days spend an average of 55.9 minutes per day driving, seeing Billboards and Signs. 66.% Listen to
Local Radio Stations Out-of-Home for an average of 36.3 minute
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' 24,241,413 or 92.7% of Adults 21 or older who Drank RUM in the past 30 days spend an average of
53.9 minutes per day driving, seeing Billboards and Signs. 64.6% Listen to Local Radio Stations Out-
of-Home for an average of 40.1 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

' 45,704,080 or 89.6% of Adults 21 or older who Drank VODKA in the past 30 days spend an average
of 50. minutes per day driving, seeing Billboards and Signs. 67.3% Listen to Local Radio Stations Out-
of-Home for an average of 40.8 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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15,788,625 or 88.1% of Adults 21 or older who Drank GIN in the past 30 days spend an average of 45.3

Janguery minutes per day driving, seeing Billboards and Signs representing 29.% of all Time Spent with Ad-
N Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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Liguor drank past 30 days: Gin




36,400,917 or 88.9% of Adults 21 or older who Drank TEQUILA in the past 30 days spend an average of

53.4 minutes per day driving, seeing Billboards and Signs representing 33.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older

Weekly "Share of Ad-Supported OOH Media"

96.5% 96.4%

= .

86.8%
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9% of Weekly
Time Spent
Ad-Suj
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Liguor drank past 30 days: Tequila




12,059,053 or 89.2% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30 days
spend an average of 55.9 minutes per day driving, seeing Billboards and Signs representing 34.7% of all
Time Spent with Ad-Supported Out-of-Home Media.

tel One

COCKTAILS

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 21 or older
Weekly

Reach % "Share of Ad-Supported OOH Media"

=
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89.2%

86.8%
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Liquor drank past 30 days: Pre-mixed cocktails {with liquor)




24,241,413 or 92.7% of Adults 21 or older who Drank RUM in the past 30 days spend an average of 53.9
minutes per day driving, seeing Billboards and Signs representing 35.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older

Weekly "Share of Ad-Supported OOH Media"
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Liquar drank past 30 days: Rum



Weekly
Reach %

Weekly
Total

Persons
Reached:

Biilboards & Sighs
Average (Weekly Drivers)
Daily Minutes

with Ad-Supported

45,704,080 or 89.6% of Adults 21 or older who Drank VODKA in the past 30 days spend an average of 50.

minutes per day driving, seeing Billboards and Signs representing 32.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older

"Share of Ad-Supported OOH Media"
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Liquor drank past 30 days: Vodka




Jangetery

LONDON ORY GIN

IMPORTED

| 6,741,888 or 37.6% of Adults 21 or older who Drank GIN in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing 29.2% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
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Wall Street Journal (Daily)
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New York Times o
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9.5
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USA Today (Daily)
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Books
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11,899,548 or 29.1% of Adults 21 or older who Drank TEQUILA in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 29.9% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

Magazines

Total Persans:
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COCKTA[LS

Avg. Week All Prmt Med:a (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
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Local Daily Newspaper(s) (Sunday)
Books
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New York Times (Sunday)
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Wall Street Journal (Daily)

USA Today (Daily)
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Magazines
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4,019,416 or 29.7% of Adults 21 or older who Drank PRE-MIXED COCKTAILS (with Liquor) past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day
representing 29.9% of all time spent daily with All forms of Print Medi
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New York Times (Sunday)

All Local Weekly Newspapers
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Magazines

Books
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| 7,405,048 or 28.3% of Adults 21 or older who Drank RUM in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 31.3% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

Magazines

Total Persans:
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USA Today (Daily)
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New York
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7.4

All..
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New York Times (Sunday)

51 298 3¢ 1

Avg. Hours+Minutes/day with Ad-

0%

o o " 5
e o Ko
R IER R R TR SR MR YR [T T [T

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Liquor drank past 30 days: Rum



16,303,331 or 32.% of Adults 21 or older who Drank VODKA in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 31.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Total Persans:
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9.5
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New York Times (Sunday) 8.6
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Wall Street Journal (Daily)
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m!’. 2.8% . AlL..
30 days 135 75 73 12.9 92 7.5 74
. | 5 3.8% L _
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USA Today (Daily)

35
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Avg. Week Ad- Sug_gorted All Prmt Media (Persons & % Reach): Adults 21 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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13.5 12.9

New York Times (Daily)
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Liquor drank past 30 days: Vodka
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Liquor drank past 30 days: Gin
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Liquor drank past 30 days: Tequila
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Liquor drank past 30 days: Pre-mixed cocktails (with liquor)
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Liquor drank past 30 days: Rum
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Liquor drank past 30 days: Vodka



